
“The more successfully a city mingles everyday diversity of uses and users in its everydaystreets, the more successfully, casually (and economically) its people thereby enliven andsupport welllocated parks that can thus give back grace and delight to their neighborhoodsinstead of vacuity. ”
― Jane Jacobs, The Death and Life of Great American Cities
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About Deer Park

History of Deer Park

Simeon Henry West, a Yankee from I l l inois,

settled in this area and visualized a city,

recording a plat of the out lots of the town of

Deer Park in December 1 892.

Although considered a statesman in I l l inois,

West became an aggressive pioneer in Texas,

stubbornly pursuing his dream of creating a

city. Envisioning the area to be an excellent

location for a town, he named it Deer Park

after the large number of deer that roamed the

Gulf plains.

As settlers arrived from the North to erect

homes and establish farms, West built a hotel

and post office in 1 893 and granted the

Houston and Northern Railroad Company a

1 00-foot strip of land across Deer Park. He

began reserving rights for water, street cars,

telephone and electric uti l i ty l ines and naming

streets. Luella is the only original ly named

street remaining today.

His dream of a town that was to be a farming

and fruit producing community had come true.

However, when the flood of 1 900 wiped out

most of the homes, crops and livestock of Deer

Park, settlers returned to the north except for

the Robert Lee Marsh family. Deer Park

dwindled down to almost nothing with even the

post office discontinuing service in 1 91 9. By

1 922, Deer Park had four houses, one little

schoolhouse, and an old hotel with a few

scattered shacks along the railroad right-of-

way.

Mr. West's vision was revital ized in 1 928 when

Shell Oil Company broke ground on a new
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refinery. By 1 938, Deer Park had forty-eight

houses, a school district, and had even

welcomed President Franklin D. Roosevelt as

his train passed through the city in 1 936. By

1 940, the population of Deer Park was 1 00 and

had grown to 700 by 1 948.

The citizens of Deer Park voted to incorporate

on Dec. 1 2, 1 948. Several weeks later, Earl E.

Dunn became the first mayor and officiated

over the first council meeting on Feb. 7. The

first city marshal was hired in 1 950 and by

1 960 the city's population was 5,000 with a fire

station, city hal l , playground parks, an

independent water supply, and four major

industries within the city l imits. In 1 962, five

acres of land were dedicated for a new public

l ibrary. By 1 965, the city could no longer

expand as it was surrounded by annexation

from Houston and other cities.

In even earl ier times, the area was the site of

the The Battle of San Jacinto, the final battle

for Texas' independence from Mexico on Apri l

21 , 1 836. The surrender of Mexico's troops

was signed at Dr. George Moffitt Patrick's

cabin by General Santa Anna. A replica of the

cabin resides in front of the Theatre/Courts

Building at 1 302 Center St. between 1 3th

Street and Helgra as a reminder that Deer

Park is the "Birthplace of Texas".

Today the San Jacinto Monument, a 567 foot

tal l column, stands at the San Jacinto

Battleground State Historic Site as a reminder

of this decisive battle in the Texas Revolution.

Another piece of history, located at the San

Jacinto State Park is the USS Texas (BB-35)

"Battleship Texas". This ship served our

country from 1 91 2 to 1 948, fighting in two

world wars.

(source: City of Deer Park)
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Demographic and Economic Profile

The City of Deer Park has a current population

of 32,01 0, a 1 2.2 percent increase from the

year 2000. Since 2006, the growth has slowed

to a 7.8% increase in total population. As of

201 0, 1 0.2% of residents were 65 years of age

or older.

Projections from the Houston Galveston Area

Council of Governments (HGAC) indicate slow

growth in population as the City of Deer Park

reaches "build-out".

Demographic information collected from the

mail-out Parks and Recreation Survey was

similar to the Census results, however

responses from the Hispanic community were

significantly lower than Census reports. This

may indicate the need to expand outreach

efforts to certain segments of the community.

Community Profile

Did You Know?

·Deer Park was named both Bloomberg

Business Week’s Best Affordable Suburb and

CNNMoney.com’s #1 0 most affordable places

to l ive in the United States.

·Deer Park is in the top 1 5% of highest-income

neighborhoods in America.

·Deer Park residents spend under 1 5 minutes

commuting one-way to work, which is one of

the shortest commutes across America. Population estimates through the year 2040 indicate l ittle growth in Deer Park as the

City approaches build-out. (source: Houston Galveston Area Council of Governments)

Note: Estimates vary from 201 2 actuals provided by the U.S. Census Bureau.
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Market Analysis - Lifestyle Groupings and Market Segments

In order to gain deeper insight into demographic, socioeconomic and lifestyle profi les of the citizens of Deer Park, data was acquired from ESRI identifying Lifemode Groups and Tapestry Segment

Profi les for the community. This methodology uses information from census data and consumer surveys and databases to compile profi les of people’s l ifestyle choices, purchasing preferences,

residential preferences and organizing these patterns into market segments. The market segments attempt to profi le the population to target l ifestyle preferences of citizens at the neighborhood scale.

The system is composed of 65 possible groups called Tapestry Segments which detai l patterns in income, housing, expenditures, recreation, sports and leisure. The 65 Tapestry Segments are organized

into 1 2 large categories called Lifemode Groups that tend to fol low distinct patterns of similar incomes, locales, ages and behaviors.

Lifemode Group L1 – High Society

This Lifemode Group is representative of 1 2% or less of the U.S. population. This group is primari ly composed of highly-paid professionals l iving in

affluent neighborhoods. The median household income is $1 00,983. They are typical ly married couples and represent the least amount of ethnic

diversity. They participate in a wide variety of public activities, sports and travel. Among this Lifemode Group in Deer Park is the fol lowing Tapestry

Segment.

Tapestry Segment 6 – Sophisticated Squires (40.95% of Deer Park)

•Mostly married couple famil ies with children ranging from toddlers to young adults.

•Median age is 38.4, most are Baby Boomers.

•Most work in white collar jobs.

•Median household income is $85,1 44.

•90% of housing is single family homes with a median home value of $230,333.

•Many residents own stocks, bonds and large life insurance policies.

•Residents often attend football and baseball games and play golf.

Lifemode Group L2 – Upscale Avenues

Residents in this Lifemode Group have earned their success from years of hard work. Residents are usually well-educated with above average

earnings. Homes are typical ly single family suburban and the median household income is $69,770. Common recreational activities include golf, weight l ifting, bicycl ing and domestic vacations.

Tapestry Segment 1 8 – Cozy and Comfortable (1 0.82% of Deer Park)

•Median age is 42.3 years.

•Most residents are married without children or married couples with school aged or adult chi ldren.

•Employment is usually professional, managerial and services occupations.

•Median household income is $64,665.

•Homes are usually located in suburban areas, many living in the homes in which they raised their children.

•Home ownership is at 85%.

•Residents often watch sports, play golf and participate in home improvement and remodeling projects.

Lifemode Group L9 – Family Portrait

This Lifemode Group is the most ethnical ly diverse with more than 30% of residents of Hispanic descent. The neighborhoods are composed of single family homes with married couples’ l ifestyles

reflecting their family orientation and youth, often buying children’s clothing and toys and visiting theme parks or zoos.

Tapestry Segment 1 9 – Milk and Cookies (27.22% of Deer Park)

•This segment represents young, affluent married couples.

•Famil ies typical ly are just starting or have young children.

•Median age is 33.8 years.

Community Profile
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•One in four householders is between the age of 45 and 54.

•Median household income is $64,880.

•Residents usually l ive in single family suburban homes.

•Famil ies often buy fast food, play video games, go bowling and visit theme parks.

Lifemode Group L1 0 – Traditional Living

Residents in this group are hardworking, settled famil ies. With a median age of 38.2 years, many are completing

their child-rearing responsibi l ities and planning for retirement. Homes are typical ly single family, in established

neighborhoods. Residents earn a modest l iving and usually rely on traditional media such as newspapers for

news.

Tapestry Segment 32 – Rustbelt Traditions (4.58% of Deer Park)

•Primari ly married couples famil ies, single parents, and singles l iving alone.

•Median age is 36.7 years.

•Half of residents work in white collar jobs.

•Median household income is $51 ,378.

•Typical ly l ive in modest single family homes.

•84 percent have graduated from high school, 1 5% from college.

•Residents typical ly l ive, work, shop and play in the same area.

•Recreational activities often include bowling, hunting, fishing, attending car races and country music

shows.

Lifemode Group L8 – Global Roots

Residents of this Lifemode Group are ethnical ly diverse, with half of al l households having immigrated to the

United States in the last ten years. They typical ly rent homes in multi-unit bui ldings and are usually married

couples or single parents. Married couples with children dominate this group and their spending habits reflect this.

Residents are less l ikely to own a home computer but l ikely wil l own a cell phone.

Tapestry Segment 38 – Industrious Urban Fringe (1 6.43% of Deer Park)

•54% are married couple famil ies, 1 7% are single parents.

•Multigenerational households are common.

•Hispanics represent 61 .7 % of these neighborhoods.

•Employment is typical ly manufacturing, construction, retai l and service industries.

•Median household income is $45,11 8.

•Median home value is $1 09,343.

•Residents shop at discount stores and dine out less often.

•Entertainment often includes television, movie rentals and radio.

Community Profile

Tapestry segments in Deer Park are derived from demographic data provided in

the 201 0 Census.

66

6

1 9

6
1 9

1 9

1 8

1 9

1 8

32

1 8

38

38



16

HGAC 2025 Regional Growth Forecast

The Houston Galveston Area Council (HGAC) conducted a study of the

8-county Houston Galveston Metropolitan Region to develop growth

projections for population, economics and household estimates through

the year 2025. Overal l projections show significant growth across the

region with some of the most significant numbers as fol lows:

The forecast predicts that:

• Metro area population wil l grow by 64 percent.

• Fort Bend and Montgomery counties wil l be the

fastest growing, with population increases of over 1 00

percent.

• Harris County wil l have the greatest absolute

increase, growing by nearly 2 mil l ion people.

• Even the region’s slowest growing counties wil l

experience population increases of more than 25

percent.

Further studies were conducted at a more local scale using Regional

Economic Models, Inc. ’s UrbanSim to study interactions between land

use and the transportation network. By classifying land by land use such

as commercial, residential , mixed, vacant & other; and incorporating

information from property databases, estimations of the location of new

workers and jobs were identified that fol low patterns of household

income, job type and transportation influences. These land classification

units are known as Regional Analysis Zones (RAZ). The City of Deer

Park l ies entirely within RAZ #90, along with small portions of Pasadena

and LaPorte. Through this model the fol lowing forecast figures were

derived for RAZ #90:

•Population 2000 •Population 2025

45,682 66,256

•Households 2000 •Households 2025

1 5,256 21 ,754

•Jobs 2000 •Jobs 2025

1 8,633 32,261
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HGAC's UrbanSim Analysis groups the into Regional Analysis Zones (RAZ's). RAZ #90 includes all of Deer Park

as well as parts of Pasadena and La Porte. Given the firm boundaries of each jurisdiction, growth wil l be l imited to

infi l l development, thereby creating higher density and more need to address quality of l ife features including

parks, connectivity, and overal l beautification projects.




